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Required Course: Data Analytics for Business 

This course helps develop two sets of skills in students. 

First, effectively using standard business software tools 

that are used in data analysis. Secondly, using multiple 

analytics software tools to gain insights to guide decision 

making. 

Three elective courses from the following, each of which 

has significant analytics applied in the area of study: 

• Accounting Information Systems I

• Econometrics

• Risk Management

• Investment Management

• Student-Managed Investments

• Human Resources Analytics

• Information Systems

• Service Operations

• Marketing Research

THE BUSINESS ANALYTICS CLUB 

The Business Analytics Club at the Moore 

School was founded in 2015 by Stacey 

Mumbower and Ph.D. student Olga Pak. The 

club includes students representing nearly 

all of the seven academic departments in the 

Moore School, as well as students from sever­

al other schools across campus. Membership 

currently stands at 24 percent graduate and 

76 percent undergraduate students. 

The mission of the club is to foster an 

interactive learning environment that will 

help members develop excellent data-driven 

decision-making skills and help USC students, 

regardless of their university major, fill this 

gap. The club meets several times a semester 

and boasts an impressive list of guest speak­

ers including Ian Webster, a Google engineer, 

David Beitz, president/co-founder of Beitz 

and Daigh Geographies, and Anirban Basak, 

chief solutions officer for SCRY Analytics. 


